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EVERYTHING ALTERNATIVE

13.% or 278,814 of ST. LOUIS Metro Adults 18 or older Listened to KPNT-FM in the past 7 days.
Typical Adults 18 or older who Listened to KPNT-FM in the past 7 days are 46. years old (7.7% younger than
average) and have a $137,662 (23.3% higher than average) annual household income.
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20.7% or 444,981 of ST. LOUIS Metro Adults 18 or older Listened to KSHE-FM in the past 7 days.
Typical Adults 18 or older who Listened to KSHE-FM in the past 7 days are 49.1 years old (1.4% younger than
average) and have a $116,715 (4.5% higher than average) annual household income.
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21.% or 452,604 of ST. LOUIS Metro Adults 18 or older Listened to WARH-FM in the past 7 days.
Typical Adults 18 or older who Listened to WARH-FM in the past 7 days are 48.7 years old (2.2% younger
than average) and have a $127,652 (14.3% higher than average) annual household income.
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11.1% or 238,349 of ST. LOUIS Metro Adults 18 or older Listened to WIL-FM in the past 7 days.
Typical Adults 18 or older who Listened to WIL-FM in the past 7 days are 52.5 years old (5.4% older than
average) and have a $126,800 (13.5% higher than average) annual household income.
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@ Percent of Market: Adults 18 or older ik‘ Gender of Target vs. Market: Adults 18 or older
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7.4% or 159,341 of ST. LOUIS Metro Adults 18 or older Listened to WXOS-FM in the past 7 days.
Typical Adults 18 or older who Listened to WXOS-FM in the past 7 days are 53.1 years old (6.7% older than
average) and have a $127,704 (14.3% higher than average) annual household income.
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13.% or 278,814 of ST. LOUIS Metro Adults 18 or older Listened to KPNT-FM in the past 7 days.

Adults 18 or older who Listened to KPNT-FM in the past 7 days are 18.2% more likely to be a college
graduate, 45.6% more likely to work full-time, 14.7% more likely to be married, 52.4% more likely to be
a parent of 1 or more children under 18.
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20.7% or 444,981 of ST. LOUIS Metro Adults 18 or older Listened to KSHE-FM in the past 7 days.

Adults 18 or older who Listened to KSHE-FM in the past 7 days are 6.8% less likely to be a college
graduate, 15.2% more likely to work full-time, 2.7% more likely to be married, 12.2% more likely to be a
parent of 1 or more children under 18.
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21.% or 452,604 of ST. LOUIS Metro Adults 18 or older Listened to WARH-FM in the past 7 days.

Adults 18 or older who Listened to WARH-FM in the past 7 days are .6% more likely to be a college
graduate, 27.4% more likely to work full-time, 8.5% more likely to be married, 12.5% more likely to be a
parent of 1 or more children under 18.
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parent of 1 or more children under 18.

11.1% or 238,349 of ST. LOUIS Metro Adults 18 or older Listened to WIL-FM in the past 7 days.
Adults 18 or older who Listened to WIL-FM in the past 7 days are 35.7% less likely to be a college
graduate, 15.1% more likely to work full-time, 17.5% more likely to be married, 1.6% less likely to be a
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Radio Stations: WIL-FM
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7.4% or 159,341 of ST. LOUIS Metro Adults 18 or older Listened to WXOS-FM in the past 7 days.
Adults 18 or older who Listened to WXOS-FM in the past 7 days are 3.1% less likely to be a college
graduate, 12.3% more likely to work full-time, 11.5% more likely to be married, 3.1% less likely to be a
parent of 1 or more children under 18.
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13.% or 278,814 of ST. LOUIS Metro Adults 18 or older Listened to KPNT-FM in the past 7 days.

Adults 18 or older who Listened to KPNT-FM in the past 7 days are 12.1% more likely to own their home,
12.3% more likely to own a higher valued home, 10.2% more likely to have a single-family home, 30.1%
more likely to have a dog.
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20.7% or 444,981 of ST. LOUIS Metro Adults 18 or older Listened to KSHE-FM in the past 7 days.

Adults 18 or older who Listened to KSHE-FM in the past 7 days are 4.6% more likely to own their home,
2.% more likely to own a higher valued home, 3.3% more likely to have a single-family home, 15.5% more
likely to have a dog.
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21.% or 452,604 of ST. LOUIS Metro Adults 18 or older Listened to WARH-FM in the past 7 days.

Adults 18 or older who Listened to WARH-FM in the past 7 days are 12.6% more likely to own their home,
1.% more likely to own a higher valued home, 6.3% more likely to have a single-family home, 18.4% more
likely to have a dog.
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Single Family House (unattached)
Own a Dog

3.2%
Townhouse or attached Home ﬁ

5.4%
~ 1.9% i
Condominium 3555 Own a Cat
8.0% 7.5% 569 5.9% Apartment E%
Other Own Second Home Lille Horme of § d E 6.3% Own other type of Pet
or Real Estate
Propary Home 3.7%
= wheo Listened to WARH-FM in the past 7 days | ST. LOUIS » who Listened to WARH-FM in the past 7 days mST. LOUIS = who Listened to WARH-FM in the past 7 days B ST, LOUIS
_—
(24l Value of Owned Home: Adults 18 or older @Home Loans: Adults 18 or older

A Value of Owned Home:
who Listened to WARH-FM in the past 7 days

ST. LOUS $366,418

3.0%  2.6% 2.5%

1.6%

<$150K $150K-5200K $200K-$250K $250K-S300K S$300K-$350K $350K-S500K S$S500K-$750K  $750K-$1M SIMH+ Home Refinanced Home Equity Oown
Mortgage Home Loan/Home Home/Property
= who Listened to WARH-FM in the past 7 days m ST. LOUIS Mortgage |mpr°veme"' Outright (NO
ST. LoUIS Metro Scarborough R2 2026: Aug25-Aug26 Qual Intab 344 o Loan Mortgages)

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Radio Stations: WARH-FM



9% 11.1% or 238,349 of ST. LOUIS Metro Adults 18 or older Listened to WIL-FM in the past 7 days.
Adults 18 or older who Listened to WIL-FM in the past 7 days are 16.8% more likely to own their home,
WH, 6.% more likely to own a higher valued home, 7.5% more likely to have a single-family home, 5.5% less
likely to have a dog.
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—r Y ) 7.4% or 159,341 of ST. LOUIS Metro Adults 18 or older Listened to WXOS-FM in the past 7 days.
1 ==r' ' Adults 18 or older who Listened to WXOS-FM in the past 7 days are 13.5% more likely to own their home,

7.5% more likely to own a higher valued home, 5.2% more likely to have a single-family home, 7.% more
snom Tﬂ’l flll‘ SL ‘0"’3 likely to have a dog.
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13.% or 278,814 of ST. LOUIS Metro Adults 18 or older Listened to KPNT-FM in the past 7 days.
Adults 18 or older who Listened to KPNT-FM in the past 7 days are 6.1% more likely to look up D-I-Y advice
online, 3.8% more likely to always vote in local elections, 20.% less likely to belong to a gym, 15.3% more
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20.7% or 444,981 of ST. LOUIS Metro Adults 18 or older Listened to KSHE-FM in the past 7 days.
Adults 18 or older who Listened to KSHE-FM in the past 7 days are 4.7% more likely to look up D-I-Y advice
online, 1.5% less likely to always vote in local elections, 5.6% more likely to belong to a gym, 7.6% more

likely to fly domestic past yr.
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Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older

21.% or 452,604 of ST. LOUIS Metro Adults 18 or older Listened to WARH-FM in the past 7 days.
Adults 18 or older who Listened to WARH-FM in the past 7 days are 4.4% more likely to look up D-I-Y
advice online, .8% more likely to always vote in local elections, 2.6% less likely to belong to a gym, .% less

likely to fly domestic past yr.
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9% 11.1% or 238,349 of ST. LOUIS Metro Adults 18 or older Listened to WIL-FM in the past 7 days.
Adults 18 or older who Listened to WIL-FM in the past 7 days are 24.5% more likely to look up D-I-Y advice
WH, online, 16.8% less likely to always vote in local elections, 18.1% less likely to belong to a gym, .7% more
T, likely to fly domestic past yr.
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101510
Sports Talk For St. Louis

7.4% or 159,341 of ST. LOUIS Metro Adults 18 or older Listened to WXOS-FM in the past 7 days.
Adults 18 or older who Listened to WXOS-FM in the past 7 days are 2.7% more likely to look up D-1-Y
advice online, 6.1% less likely to always vote in local elections, 35.5% more likely to belong to a gym,
21.2% more likely to fly domestic past yr.
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EVERYTHING ALTERNATIVE

Past 30-days QSR Users: Adults 18 or older

rone
o -zm
- time: |
10times or more m

= who Listened to KPNT-FM in the past 7 days WST. LOUIS

Avg. Monthly QSR Meals:

Total Mnnthly QSR Users:

6.1

13.% or 278,814 of ST. LOUIS Metro Adults 18 or older Listened to KPNT-FM in the past 7 days.
Adults 18 or older who Listened to KPNT-FM in the past 7 days are 5.5% more likely to use QSRs past mo.,
14.6% more likely to use Sit-Down Restaurants past mo., 11.8% less likely to use Casinos past yr., 7.7% more

likely to smoke cigarettes.
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Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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=who Listened to KPNT-FV in the past 7 days =ST.LOUIS

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to KPNT-BWin the past 7 doys |BSIao  12.6%

18.4%

YT 396,936

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines
253,732 11.8%

28.8%
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Past 30-days QSR Users: Adults 18 or older

e
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= who Listened to KSHE-FM in the past 7 days

Avg. Monthly QSR Meals:

2 times

Total Monthly QSR Users:
91.8%

likely to smoke cigarettes.

20.7% or 444,981 of ST. LOUIS Metro Adults 18 or older Listened to KSHE-FM in the past 7 days.
Adults 18 or older who Listened to KSHE-FM in the past 7 days are 6.4% more likely to use QSRs past mo.,
9.% more likely to use Sit-Down Restaurants past mo., 35.1% more likely to use Casinos past yr., 32.2% more
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Past 30-days QSR Users: Adults 18 or older
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3 times

4 times

Stimes

6 - 9times

15.2%

10times or more

WST.LOUIS

Avg. Monthly QSR Meals:

= who Listened to WARH-FM in the past 7 days

Total Mnnthly QSR Users:

Adults 18 or older who Listened to WARH-FM in the past 7 days are

likely to smoke cigarettes.

21.% or 452,604 of ST. LOUIS Metro Adults 18 or older Listened to WARH-FM in the past 7 days.

3.5% more likely to use Sit-Down Restaurants past mo., 9.3% more likely to use Casinos past yr., 9.9% less

2.6% more likely to use QSRs past mo.,

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time

17.8%

2 times

3 times 11.4%
4 times 10.9%
5 times 6.7%

6-9times

10times or more

4.1%

= who Listened to WARH-FM in the past 7 days

Total Monthly Sit-Down Restaurant Users:
74.3%

= ST. LOUIS
hly sit-Down R

Meals:

Avg. M
76.9%

Drank Past 30-days. Adults 18 or older

Any Type o Baer
10.5%

10.1%
= who Listened to WARH-FM in the past 7 days

Liquor

Domestic Light Beer
Wine

Domestic Regular Beer

Imported Beer

- ¥
v

Microbrew / Craft Beer

. ST. LOUIS

LouIs Metro Scarborough R2 2026: Aug25-Aug26

Top-10 Cuisines: Adults 18 or older

(Skiﬂumuun- Used Past 30-days)
I

Chinese  Mesican s Wiopi/ Susihoe Cofes

bagel/  Upsale  seafood

Burgers / ouse/ Denut/
Sports Bar chratnar Bakery
= who Listenedto WARH-FV in the past 7 davs =ST. LOUIS

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to WARH-FM in the past 7 days 16.4%

DAL 396,936 18.4%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

618,869

253,732 11. B%

28.8%
Table Games (Craps, Poker, etc.)

Bar / Nightclub
Sports Betting
Upscale Restaurant
Stage Show / Concert

Other Gambling

Spa

Casinos visited past 12

Used Past 30-days: Adults 18 or older

14.6% 14.6%

/ Cannabis Cigarettes

Yes

Qual Intab

® who Listened to WARH-FM in the past 7 days mST.LOUIS

344
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Radio Stations: WARH-FM

wwho Listened to WARH-fM in the past 7 days



9253
S AWIL

mmmnﬂ'm

Past 30-days QSR Users: Adults 18 or older

A e

2 times

3 times

4 times

Stimes

6 - 9times

10times or more

= who Listened to WIL-FM in the past 7 days |ST. LOUIS

Total Mnnthly QSR Users: Avg. Monthly QSR Meals:

11.1% or 238,349 of ST. LOUIS Metro Adults 18 or older Listened to WIL-FM in the past 7 days.

Adults 18 or older who Listened to WIL-FM in the past 7 days are 8.9% more likely to use QSRs past mo.,
1.5% more likely to use Sit-Down Restaurants past mo., 23.% more likely to use Casinos past yr., 14.% more
likely to smoke cigarettes.

10times or more

Total Monthly Sit-Down Restaurant Users:

1time

2 times

— 15.7%

3 times
4 times
5 times

6-9times

= who Listened to WIL-FM in the past 7 days
Avg. M

= ST. LOUIS
hly sit-Down R

17.8%

75.4% 74.3%

Drank Past 30-days. Adults 18 or older
Any Type o Baer
S
Wine
Domestic Regular Beer
imported Seer -V
Microbrew / Craft Beer m 15.4% '

Liquor

= who Listened to WIL-FM in the past 7 days uST. LOUIS

LouIs Metro Scarborough R2 2026: Aug25-Aug26 Qual Intab

191

setesmr: S
S——
%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines = 28.8%

Table Games (Craps, Poker, etc.)

—

Other Gambling H%Al

1.8%
Spa 1.4% Casinos visited past 12

® who Listened to WIL-FM in the past 7 days mST. LOUIS

ST.
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. Al rights reserved.

Radio Stations: WIL-FM

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Meals:

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Chmse Meian  Fom  mbe  Wep/ Stushoue Cofee  Bid/  Upole  seseod

Burgers / ouse/  Danut/
Sports Bar chratnar Bakery
= who Listened to WIL-FM in the past 7 days. =sT.LOUIS

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Listened to WIL-AVlin the past 7 days 15.0%

DAL 396,936 18.4%

Used Past 30-days: Adults 18 or older

aird ﬂ
4
-ia
-~

Yes

/ Cannabis Cigarettes

# wheo Listened to WIL-FM in the past 7 days



101=>r1510
Sports Talk For St. Louis

Past 30-days QSR Users: Adults 18 or older

@ll“

Liee

2 times

3 times

4 times .11 2%
3imes hm
i —E

10times or more

15.2%

= who Listened to WXOS-FM in the past 7 days WST. LOUIS

Total Monthly QSR Users: Avg. Monthly QSR Meals:
88.7%

86.3%

e A -

likely to smoke cigarettes.

7.4% or 159,341 of ST. LOUIS Metro Adults 18 or older Listened to WXOS-FM in the past 7 days.
Adults 18 or older who Listened to WXOS-FM in the past 7 days are 2.8% more likely to use QSRs past mo.,
9.9% more likely to use Sit-Down Restaurants past mo., 23.% less likely to use Casinos past yr., 36.6% less

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
€

1time 17.8%

11.4%

2 times

3 times

4 times

10times or more &

= who Listened to WXO0S-FM in the past 7 days
Total Monthly Sit-Down Restaurant Users:  Avg. M

5 times

6-9times

mST. LOUIS

hly sit-Down R
81.6% 74.3%

Meals:

Drank Past 30-days: Adults 18 or older

Any Type of Beer
885,343 “31.1%

Liquor

Domestic Light Beer

wns
Domestic Regular Beer

imported Bear -V
Microbrew / Craft Beer 91%,3% i

= who Listened to WXOS-FM in the past 7 days uST. LOUIS

T. LOUIS Metro Scarborough R2 2026: Aug25-Aug26

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

Ii'iilh‘dd

Chinese  Mesican mi g1} stsihouse Cofes  Bagel/  upale  sesfood
ouse/ Denut/
spnﬂsnx chratnar Bakery
= who Listened to WXOS-M in the past 7 days =ST.LOUIS

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
wha Listened to WXOS £M in the past 7 days 23.1%

YT 396,936 18.4%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines m e

Table Games (Craps, Poker, etc.) 1&,3 “ho 11.8%

28.8%

Used Past 30-days: Adults 18 or older

%

Qual Intab

Bar/ Nightclub h
Spoits Retting
'Oy
Stage Show / Concert M 5.0%
Other Gambling m”‘?'-"%
5 724 634
Spa 2.4% . : :
P 1.4% Casinos visited past 12 / Cannabis Cigarettes Vape
® who Listened to WXOS-FM in the past 7 days mST. LOUIS # who Listened to WXOS-FM in the past 7 days mST.LOUIS
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Radio Stations: WXOS-FM



105.7 THE 13.% or 278,814 of ST. LOUIS Metro Adults 18 or older Listened to KPNT-FM in the past 7 days.

Adults 18 or older who Listened to KPNT-FM in the past 7 days are 12.1% more likely to have a 401K, 12.6%
P INT more likely to have an Auto Loan, 18.9% less likely to Invest/Trade Stocks Online, 2.8% less likely to pay with
EVERYTHING ALTERNATIVE their Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

IRA (Individual Retirement Account)
Mutual Funds  pess 1;?6';"
Money Market Funds 12;‘:’_‘;%
Bonds !';_9:%

529 Plan / College Savings Plan s

Stocks or Stock Options

= Jow 104%
N R e e e
. o |

R Sl e o = i
Other (Crypto / NFTs / Metals, etc.) M,‘ Checking Debitor ATM  Savings  CreditCard  Online Online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan  Home Refinanced
Account card Account Banking Paying Banking  Mortgage Market  Deposit {CDs) Improvement  Home
Second Home or Real Estate Property : ;‘;"’ RO "::': 4::: Mortgage
® who Listened to KPNT-FM in the past 7 days W ST. LOUIS = who Listened to KPNT-FM in the past 7 days mST. LOUIS

Professional Services Used*: Adults 18 or older B\ Past 3-Months Payment Methods Used: Adults 18 or older

pr e ' 4
420,948 19.6%

Tax Preparation Service

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)

Estate Planning

. 6 8.8% 8.6%
17.2% 6.8%
- P

. . (*Past 12 Menths) MasterCard  Debit Card Venmo Zelle Apple Pay CashApp  Google Pay Store Credit  American Facehook  Square Cash Samsung Pay
Funeral pre-planning E 1.4% card Express  Messenger
m ST. LOUIS ® who Listened to KPNT-FM in the past 7 days mST. LOUIS

Real Estate Agent

m who Listened to KPNT-FM in the past 7 days

ST. LOUIS Metro Scarborough R2 2026: Aug25-Aug26 Qual Intab 226
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Radio Stations: KPNT-FM



20.7% or 444,981 of ST. LOUIS Metro Adults 18 or older Listened to KSHE-FM in the past 7 days.
Adults 18 or older who Listened to KSHE-FM in the past 7 days are 14.3% more likely to have a 401K, 2.7%
more likely to have an Auto Loan, 28.6% more likely to Invest/Trade Stocks Online, 4.6% more likely to pay

with their Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

)
836,816 .9%

IRA (Individual Retirement Account)

Stocks or Stock Options
Mutual Funds

Money Market Funds

Bonds
. 10.1% 6a% 70% 7 1 5o
529 Plan / College Savings Plan o : 4%
Other (Crypto / NFTs / Metals, etc.) @ T Checking Debitor ATM  Savings  CreditCard  Online  Online Bill Certificates of Studentloan Personal Lloan  Home  Refinanced
Account card Account Banking Paying Banking  Mortgage Deposit (CDs) Improvement  Home
Second Home or Real Estate Property 5, ”2'5" ":::;t:e horgase
# who Listened to KSHE-FM in the past 7 days WST.LOUIS = who Listened to KSHE-FM in the past 7 days m ST. LOUIS

Professional Services Used*: Adults 18 or older | Past 3-Months Payment Methods Used: Adults 18 or older

Pl e
420,948 19.6%
Online Investing / Stock Tradi - :
il 55
9.5%
s o
> @ @
8.9%
6.7%

6.9%
3.6%

Tax Preparation Service

Insurance Agent at a Local Office (not online)

Estate Planning

5.7% 6.8% 6.3% .0

Real Estate Agent —
Apple Pay CashApp GooglePay  Discover  StoreCredit American Facehook  Square Cash Samsung Pay

) 1.5% (*Past 12 Months) visa PayPal  MasterCard DebitCard  Venmo
Funeral pre-planning E 1.4% card Express  Messenger
m who Listened to KSHE-FM in the past 7 days mST. LOUIS ® who Listened to KSHE-FM in the past 7 days = ST. LOUIS

ST. LOUIS Metro Scarborough R2 2026: Aug25-Aug26 Qual Intab 358
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Radio Stations: KSHE-FM



= 21.% or 452,604 of ST. LOUIS Metro Adults 18 or older Listened to WARH-FM in the past 7 days.
Adults 18 or older who Listened to WARH-FM in the past 7 days are 11.5% more likely to have a 401K, 43.2%
more likely to have an Auto Loan, 14.8% more likely to Invest/Trade Stocks Online, 7.2% more likely to pay

a0 with their Debit Card.

mﬁ Alnvestments Owned: Adults 18 or older Financial Services Has and/or Uses: Adults 18 or older

03K Pan
Stocks or Stock Options
Mutual Funds .6,2:'"*
Money Market Funds ui:?;%
Bonds _2;3'1%
529 Plan / College Savings Plan  [ESSIgia ] 7

Other (Crypto / NFTs / Metals, etc.)

IRA (Individual Retirement Account)

6.1%

6 11.2%
R - i
] ) moen Wes

Money  Certificates of Studentloan Personal Loan  Home Refinanced

Checking Debitor ATM  Savings Credit Card Online Online Bill

Account card Account Banking Paying Banking  Mortgage Market  Deposit {CDs) Improvement  Home
Second Home or Real Estate Property RO "::': 4::: Mortgage
® who Listened to WARH-FM in the past 7 days HST. LOUIS = who Listened to WARH-FM in the past 7 days mST. LOUIS

Professional Services Used*: Adults 18 or older | Past 3-Months Payment Methods Used: Adults 18 or older

prsarene 1 4
i
Online Investing / Stock Tradi
el el
10.2%
2 10.1%
Insurance Agent at a Local Office (not online) mg::’m ‘ .
5.7%
Estate Planning 1%

5.5%
Real Estate Agent m‘m

Accountant

. 2.0% (*Past 12 Menths) MasterCard  Debit Card Venmo Zelle Apple Pay CashApp GooglePay  Discover  StoreCredit  American Facehook  Square Cash Samsung Pay
Funeral pre-planning E-“* card Express  Messenger
= who Listened to WARH-FM in the past 7 days = ST. LOUIS ® who Listened to WARH-FM in the past 7 days mST. LOUIS

ST. LOUIS Metro Scarborough R2 2026: Aug25-Aug26 Qual Intab 344
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Radio Stations: WARH-FM




9% 11.1% or 238,349 of ST. LOUIS Metro Adults 18 or older Listened to WIL-FM in the past 7 days.
* Adults 18 or older who Listened to WIL-FM in the past 7 days are 9.4% more likely to have a 401K, 88.2%

more likely to have an Auto Loan, 43.4% more likely to Invest/Trade Stocks Online, 9.% more likely to pay with

BEW COUNTRY TGR THE STL. their Debit Card.

Financial Services Has and/or Uses: Adults 18 or older

9.8%
hhhﬂ et [ e

mﬁ Alnvestments Owned: Adults 18 or older
03K Pan
Stocks or Stock Options
Mutual Funds .6,1:'“
Money Market Funds if:;;
Bonds 19;_2%

529 Plan / College Savings Plan [EREE® , 22

IRA (Individual Retirement Account)

15.1% —— — — .
Other (Crypto / NFTs / Metals, etc.) 8.6% Checking Debitor ATM  Savings  CreditCard  Online Online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan  Home Refinanced
Account card Account Banking Paying Banking  Mortgage Market  Deposit {CDs) Improvement  Home
Second Home or Real Estate Property m ”s.‘sx RO "::.:f::l‘e Mortgage
® who Listened to WIL-FM in the past 7 days WST. LOUIS = who Listened to WIL-FM in the past 7 days mST, LOUIS

Professional Services Used*: Adults 18 or older | Past 3-Months Payment Methods Used: Adults 18 or older

s
Frsc o 14
st TR o

Tax Preparation Service

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online) B.Q:f? =i ‘ .
Estate Planning 8.0%
Real Estate Agent m 2% I p
. 37% (*Past 12 Menths) visa PayPal Venmo Zelle Apple Pay CashApp GooglePay  Discover  StoreCredit — American Facehook  Square Cash Samsung Pay
Funeral pre-planning r* card Express Messenger
m who Listened to WIL-FM in the past 7 days mST. LOUIS m who Listened to WIL-FM in the past 7 days = ST. LOUIS

ST. LOUIS Metro Scarborough R2 2026: Aug25-Aug26 Qual Intab 191
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Radio Stations: WIL-FM




101=>r11
Sports Talk For St. Louis

7.4% or 159,341 of ST. LOUIS Metro Adults 18 or older Listened to WXOS-FM in the past 7 days.

Adults 18 or older who Listened to WXOS-FM in the past 7 days are 11.8% more likely to have a 401K, 41.9%
more likely to have an Auto Loan, 2.1% less likely to Invest/Trade Stocks Online, 9.2% less likely to pay with
their Debit Card.

mﬁalnvestments Owned: Adults 18 or older
401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutuat Funcs [ u.1%

10.7%
14.3%

Money Market Funds

6.5%
Bonds 9.2%
- 8.6%
529 Plan / College Savings Plan 9.0%

Other (Crypto / NFTs / Metals, etc.) v 15.7%

Second Home or Real Estate Property 0%

B who Listened to WXOS-FM in the past 7 days W ST. LOUIS

Financial Services Has and/or Uses: Adults 18 or older

17.3%

21.9%) 10.2%
S i e e 2
Sl 9.
Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan  Home Refinanced
Account card Account Banking Paying Banking  Mortgage Market  Deposit (CDs) Improvement  Home

Account Loanor Home Mortgage
Equity Loan

= who Listened to WXOS-FM in the past 7 days mST. LOUIS

Professional Services Used*: Adults 18 or older

Tax Preparation Service a 8 19.6%
Online Investing / Stock Tradi
e Tl

e
14.5%
st R n
Insurance Agent at a Local Office (not online) m 20% ‘ .

8.9%
672 7%
Estate Planning A

0.8%
Real Estate Agent E 2.6%
E,B_s% (*Past 12 Months)

Funeral pre-planning 14%

m who Listened to WXOS-FM in the past 7 days mST. LOUIS

ST. LOUIS Metro Scarborough R2 2026: Aug25-Aug26 Qual Intab 131
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T Past 3-Months Payment Methods Used: Adults 18 or older

12.9%

8.8%
. ! 4.8% 6xK .A.'Bi
Apple Pay CashApp GooglePay  Discover  StoreCredit American Facehook  Square Cash Samsung Pay

card Express Messenger
= ST. LOUIS

Venmo

® who Listened to WXOS-FM in the past 7 days

Radio Stations: WXOS-FM



105.7 THE Adults 18 or older who Listened to KPNT-FM in the past 7 days spend an average of 3 days, 3 hours, 32 minutes and 55
PmINT seconds each week with All Forms of Media.

EVERYTHING ALTERNATIVE

100.% of Adults 18 or older who Listened to KPNT-FM in the past 7 days spend an avg. of 12 hours and 41 minutes each week listening
to All Local AM/FM Radio, representing 16.8% of total time spent with all forms of Media.

96.6%
Weekly
Reach %: 88.4% 39

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

Sty 45.9%

who Listened to KPNT-FMl in
the past 7 days

ST.LOUIS

X

® who Listened to KPNT-FM in the past 7 days

ST. LOUIs Metro

H ST. LOUIS
ST. LouIs Metro

Secarborough R2 2026: Aug25-Aug26 Qual Intab 1,754
Scarborough R2 2026: Aug25-Aug26 Qual Intab 226

Ld
[} * Share of Everythin
Hubbard: soefa.ai i
All Graphs and soefa.ai Data Modeling Copyright © Hubbard | Media That Connects, LLC. All rights reserved.
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Adults 18 or older who Listened to KSHE-FM in the past 7 days spend an average of 3 days, 8 hours, 44 minutes and 58

seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to KSHE-FM in the past 7 days spend an avg. of 10 hours and 41 minutes each week listening to

All Local AM/FM Radio, representing 13.2% of total time spent with all forms of Media.

Weekly
Reach %:

ST. LOUIs Metro

Scarborough R2 2026: Aug25-Aug26 Qual Intab
ST. LouIs Metro

Scarborough R2 2026: Aug25-Aug26 Qual Intab 358

All Graphs and soefa.ai Data Modeling Copyright © Hubbard | Media That Connects, LLC. All rights reserved.

® who Listened to KSHE-FM in the past 7 days

2= ol

| ST. LOUIS
1,754

Radio Stations: KSHE-FM

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

Sty 45.9%

who Listened to KSHEFM in
the past 7 days

ST.LOUIS

65.6%

Hubbord§ soefa .ai Share of Everything

media that connects

for Anything «



Adults 18 or older who Listened to WARH-FM in the past 7 days spend an average of 3 days, 13 hours, 18 minutes and
33 seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WARH-FM in the past 7 days spend an avg. of 11 hours and 19 minutes each week listening
to All Local AM/FM Radio, representing 13.3% of total time spent with all forms of Media.
Weekly iiie

96.6%

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

| 6. RTE

concurrent
usage %: 45.9%
who Listened to WARH-FM in ST. LOUIS
the past 7 days

66.2%

¥ who Listened to WARH-FM in the past 7 days

ST. LOUIs Metro

N ST. LOUIS
ST. LouIs Metro

Secarborough R2 2026: Aug25-Aug26 Qual Intab 1,754
Scarborough R2 2026: Aug25-Aug26 Qual Intab 344

Ld
[} * Share of Everythin
Hubbard: soefa.ai i
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Adults 18 or older who Listened to WIL-FM in the past 7 days spend an average of 3 days, 16 hours, 53 minutes and 47
seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WIL-FM in the past 7 days spend an avg. of 12 hours and 2 minutes each week listening to
All Local AM/FM Radio, representing 13.5% of total time spent with all forms of Media.

100.0% m

96.6%

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

82:11:34
concurrent
usage %: 45.9%
who Listened to WIL-FM in the ST. LOUIS
past 7 days
58.8%

= who Listened to WIL-FM in the past 7 days H ST. LOUIS
ST.LOUIS ~ Metro  Scarborough R2 2026: Aug25-Aug26  Qual Intab 1,754 H bbo d -4 o S B
ST.LOUIS ~ Metro  Scarborough R2 2026: Aug25-Aug26  QualIntab 191 U 103 soelaai ™
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Adults 18 or older who Listened to WXOS-FM in the past 7 days spend an average of 3 days, 17 hours, 38 minutes and
52 seconds each week with All Forms of Media.

100.% of Adults 18 or older who Listened to WXOS-FM in the past 7 days spend an avg. of 12 hours and 28 minutes each week listening
to All Local AM/FM Radio, representing 13.9% of total time spent with all forms of Media.

101=>r11
Snorts Talk For St. Louis

Avg. H:M:5/week with All Forms of Media:
Adults 18 or older

Sty 45.9%
ouls

who Listened to WXOSFM in
the past 7 days

Weekly
Reach %:

70.7%

%ofTotal 454
Weekly H:M:

¥ who Listened to WXOS-FM in the past 7 days H ST. LOUIS
ST.LOUIS  Metro  Scarborough R2 2026: Aug25-Aug26  Quol Intab 1,754 H bbo d s = ke at kAR
ST. LouIs Metro Scarborough R2 2026: Aug25-Aug26 Qual Intab 131 U f : Soefa.al " for my:ha):; P
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105.7 THE Adults 18 or older who Listened to KPNT-FM in the past 7 days spend an average of 2 days, 10 hours, 36 minutes and
PﬁINT 13 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KPNT-FM in the past 7 days spend an avg. of 12 hours and 2 minutes each week listening to
EVERYTHING ALTERNATIVE Local Ad-Supported AM/FM Radio, representing 20.5% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

62:08:32
Concurrel
usage 49.3%

who Listened to KPNT-FM ST. LOUIS
in the past 7 days

Weekly
Reach %:

% of Total
Weekly H:M:

B

= who Listened to KPNT-FM in the past 7 days | ST. LOUIS

ST.LOUIS ~ Metro  Scarborough R2 2026: Aug25-Aug26 ~ QualIntab 1,754 H bbn d H C P —
ST.LOUIS  Metro  Scarborough R2 2026: Aug25-Aug26  Qual Intab 226 U fo: Soefa.al e Anyihiog o
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Adults 18 or older who Listened to KSHE-FM in the past 7 days spend an average of 2 days, 14 hours, 24 minutes and
18 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to KSHE-FM in the past 7 days spend an avg. of 9 hours and 38 minutes each week listening to
Local Ad-Supported AM/FM Radio, representing 15.4% of total time spent with all forms of Ad-Supported Media.

..

100.0%

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

62:08:32
Concurrel
usage 49.3%

who Listened to KSHEFM ST. LOUIS
in the past 7 days

Weekly
Reach %:
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Adults 18 or older who Listened to WARH-FM in the past 7 days spend an average of 2 days, 18 hours, 19 minutes and
44 seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to WARH-FM in the past 7 days spend an avg. of 10 hours and 41 minutes each week listening
to Local Ad-Supported AM/FM Radio, representing 16.1% of total time spent with all forms of Ad-Supported Media.
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9% Adults 18 or older who Listened to WIL-FM in the past 7 days spend an average of 2 days, 21 hours, 47 minutes and 27
seconds each week with All Forms of Ad-Supported Media.

WH| 100.% of Adults 18 or older who Listened to WIL-FM in the past 7 days spend an avg. of 10 hours and 55 minutes each week listening to

Local Ad-Supported AM/FM Radio, representing 15.7% of total time spent with all forms of Ad-Supported Media.
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,01 I S R Adults 18 or older who Listened to WXOS-FM in the past 7 days spend an average of 2 days, 23 hours, 6 minutes and 18

== r' . seconds each week with All Forms of Ad-Supported Media.

100.% of Adults 18 or older who Listened to WXOS-FM in the past 7 days spend an avg. of 11 hours and 33 minutes each week listening
nns Ta’. m’ s‘- ln"’s to Local Ad-Supported AM/FM Radio, representing 16.3% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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POINT

EVERYTHING ALTERNATIVE

' Adults 18 or older who Listened to KPNT-FM in the past 7 days spend an average of 8 hours and 22
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
avg. of 103.2 minutes/day.

(Local Radio delivers 20.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 82.6 minutes/day.

| Adults 18 or older who Listened to KSHE-FM in the past 7 days spend an average of 8 hours and 54
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 15.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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avg. of 91.6 minutes/day.

' Adults 18 or older who Listened to WARH-FM in the past 7 days spend an average of 9 hours and 28
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

(Local Radio delivers 16.1% of Time with Ad-Supported Media.)
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NEW COUNTRY TOR THE STL

avg. of 93.6 minutes/day.

| Adults 18 or older who Listened to WIL-FM in the past 7 days spend an average of 9 hours and 58
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an
(Local Radio delivers 15.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Listened to WXOS-FM in the past 7 days spend an average of 10 hours and 9
minutes each day with All Forms of Ad-Supported Media. 100.% listen to Local AM/FM Radio for an

Sports Talk For St. Louis

avg. of 99.1 minutes/day. (Local Radio delivers 16.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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105.7 THe 278,814 or 100.% of Adults 18 or older who Listened to KPNT-FM in the past 7 days listen to Ad-
PwﬁINT Supported Local AM/FM Radio for an average of 103.2 minutes every day representing 47.6% of all
S s — time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 orolder Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent:
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Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Radio Stations: KPNT-FM



444,981 or 100.% of Adults 18 or older who Listened to KSHE-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 82.6 minutes every day representing 50.4% of all
time spent daily with Ad-Supported Audio.

Avg. Week Allﬁ Egio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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452,604 or 100.% of Adults 18 or older who Listened to WARH-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 91.6 minutes every day representing 48.1% of all
time spent daily with Ad-Supported Audio.

Avg. Week All Audio (Persons & % Reach): Adults 18 orolder Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent:
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92:3
JAWIL

SEW COUNTRY FOR THE STL
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238,349 or 100.% of Adults 18 or older who Listened to WIL-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 93.6 minutes every day representing 49.4% of all
time spent daily with Ad-Supported Audio.

81.1%
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] a—— 159,341 or 100.% of Adults 18 or older who Listened to WXOS-FM in the past 7 days listen to Ad-
10' ==. ' . Supported Local AM/FM Radio for an average of 99.1 minutes every day representing 53.1% of all

Sports Talk For St. Louis time spent daily with Ad-Supported Audio.
Avg. Week Allﬁ Egio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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105.7 THE 278,814 or 100.% of Adults 18 or older who Listened to KPNT-FM in the past 7 days listen to Ad-
P@INT Supported Local AM/FM Radio for an average of 103.2 minutes every day representing 47.6% of all
T T time spent daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Adults 18 or older
100.0%
n -y | | 5
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. 444,981 or 100.% of Adults 18 or older who Listened to KSHE-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 82.6 minutes every day representing 50.4% of all
time spent daily with Ad-Supported Audio.

Weekly

Avg. Hours+Minutes/day with Ad-Supported
Reach %

Audio: Adults 18 or older
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452,604 or 100.% of Adults 18 or older who Listened to WARH-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio for an average of 91.6 minutes every day representing 48.1% of all
ac time spent daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % Audio: Adults 18 or older
100.0%

"Share of Ad-Supported Audio” -
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9% 238,349 or 100.% of Adults 18 or older who Listened to WIL-FM in the past 7 days listen to Ad-
WIL Supported Local AM/FM Radio for an average of 93.6 minutes every day representing 49.4% of all
TR time spent daily with Ad-Supported Audio.

Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Adults 18 or older
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[ A— E— . 159,341 or 100.% of Adults 18 or older who Listened to WXOS-FM in the past 7 days listen to Ad-
==. ' . Supported Local AM/FM Radio for an average of 99.1 minutes every day representing 53.1% of all
Snoorts Talk For St. Louis time spent daily with Ad-Supported Audio.
Weekly Avg. Hours+Minutes/day with Ad-Supported
Reach % Audio: Adults 18 or older
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278,814 or 100.% of Adults 18 or older who Listened to KPNT-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Alternative, Adult Hits, Hot AC, Classic Rock, and
New Country.

Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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444,981 or 100.% of Adults 18 or older who Listened to KSHE-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Classic Hits, Adult Hits, New Country,
and Adult Contemporary.
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452,604 or 100.% of Adults 18 or older who Listened to WARH-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are Adult Hits, Classic Rock, Classic Hits, New Country,
and Adult Contemporary.
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238,349 or 100.% of Adults 18 or older who Listened to WIL-FM in the past 7 days listen to Ad-Supported
Local AM/FM Radio. The Top-5 Formats are New Country, Classic Hits, Adult Hits, Classic Rock, and Adult
Contemporary.
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159,341 or 100.% of Adults 18 or older who Listened to WXOS-FM in the past 7 days listen to Ad-
Supported Local AM/FM Radio. The Top-5 Formats are All Sports, Classic Rock, Adult Hits, Adult
Contemporary, and Classic Hits.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older

Local TV Stations

Non-Premium Cable TV...
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TikTok

Hulu/Hulu + Live TV (any Hulu)
Paramount+

Disney+

Peacock

Premium Cable TV Networks

105.7 THE

POINT

EVERYTHING ALTERNATIVE

190,551 or 68.3% of Adults 18 or older who Listened to KPNT-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 100.2 minutes every day representing 39.2% of all
time spent daily with Ad-Supported Video.
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Avg. Week A{{m}’(ﬂeo (Persons & % Reach): Adults 18 or older
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348,166 or 78.2% of Adults 18 or older who Listened to KSHE-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 104.4 minutes every day representing 33.% of all time
spent daily with Ad-Supported Video.
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308,476 or 68.2% of Adults 18 or older who Listened to WARH-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 131.6 minutes every day representing 40.3% of all
time spent daily with Ad-Supported Video.
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182,512 or 76.6% of Adults 18 or older who Listened to WIL-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 141.3 minutes every day representing 41.3% of all
time spent daily with Ad-Supported Video.
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120,172 or 75.4% of Adults 18 or older who Listened to WXOS-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 141.4 minutes every day representing 39.3% of all
time spent daily with Ad-Supported Video.
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105.7 THE 190,551 or 68.3% of Adults 18 or older who Listened to KPNT-FM in the past 7 days watch Ad-

P@INT Supported Local TV Stations for an average of 100.2 minutes every day representing 39.2% of all

T T time spent daily with Ad-Supported Video.
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348,166 or 78.2% of Adults 18 or older who Listened to KSHE-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 104.4 minutes every day representing 33.% of all time
spent daily with Ad-Supported Video.
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308,476 or 68.2% of Adults 18 or older who Listened to WARH-FM in the past 7 days watch Ad-
Supported Local TV Stations for an average of 131.6 minutes every day representing 40.3% of all
time spent daily with Ad-Supported Video.

Weekly Avg. Hours+Minutes/day with Ad-Supported

Reach % 68.2% g7 15, . llshare Of Ad-supported video n Video: Adults 18 or older

-

who Listened to WARH-FM ST. LOUIS
45.6% in the past 7 days
o 43.7% P ¥
Time Spel
Ad-Su,
e 35.0% 35.3%
29.29% 30.4%
24.1%
20.0%
19.2% 17.8% 16,45
13.6%
12.3% 9
10.3% 11.9%
Weekly
Total
Persons 4 8% 3.5% 3‘8% (e
Reached: 308,476 1,444,520 297,946 1,319,584 206,344 940,137 158,583 760 ,492 132,295 655 193 109,104 429,904 86,981 383,237 61,375 221,091 55,633 255,275 90,435 351,966
Local TV Cable TV Amazon YouTube TikTok Hulu AppleTV+ Roku Netflix Paramount+
Average
Daily Mi
® who Listened to WARH-FM in the past 7 days W ST. LOUIS
ST. Louls Metro Scarborough R2 2026: Aug25-Aug26 Qual Intab 344 ST. Louis Metro Scarborough R2 2026: Aug25-Aug26 Qual Intab 1,754 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. SOEﬁ. for Anything =

Radio Stations: WARH-FM



9% 182,512 or 76.6% of Adults 18 or older who Listened to WIL-FM in the past 7 days watch Ad-
WIL Supported Local TV Stations for an average of 141.3 minutes every day representing 41.3% of all
TR time spent daily with Ad-Supported Video.
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[ A— E— 120,172 or 75.4% of Adults 18 or older who Listened to WXOS-FM in the past 7 days watch Ad-
==. ' . Supported Local TV Stations for an average of 141.4 minutes every day representing 39.3% of all
Snoorts Talk For St. Louis time spent daily with Ad-Supported Video.
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190,551 or 68.3% of Adults 18 or older who Listened to KPNT-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Comedies, Local News -
Morning, Sports, Game Shows, and Dramas.
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348,166 or 78.2% of Adults 18 or older who Listened to KSHE-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local
News - Morning, Game Shows, and Movies.
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' 308,476 or 68.2% of Adults 18 or older who Listened to WARH-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Comedies, Sports, Local
News - Morning, Movies, and Dramas.
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182,512 or 76.6% of Adults 18 or older who Listened to WIL-FM in the past 7 days watch Ad-
Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Game
Shows, Dramas, and Movies.
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— e 120,172 or 75.4% of Adults 18 or older who Listened to WXOS-FM in the past 7 days watch Ad-
1"1 ==. ' ' Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Comedies, Local

Sports Talk For St. Llouis News - Morning, Movies, and Dramas.
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' 212,558 or 76.2% of Adults 18 or older who Listened to KPNT-FM in the past 7 days use Ad-

Supported Social Media for an average of 133.7 minutes every day representing 24.6% of all time

spent daily with Ad-Supported Digital Media.
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Avg. Week AI{ Eigital (Persons & % Reach): Adults 18 or older
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[ 340,775 or 76.6% of Adults 18 or older who Listened to KSHE-FM in the past 7 days use Ad-

Supported Social Media for an average of 125.3 minutes every day representing 24.% of all time
spent daily with Ad-Supported Digital Media.
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Avg. Week AI{ Eigi_tal (Persons & % Reach): Adults 18 or older
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' 347,402 or 76.8% of Adults 18 or older who Listened to WARH-FM in the past 7 days use Ad-

Supported Social Media for an average of 146.3 minutes every day representing 25.7% of all time
spent daily with Ad-Supported Digital Media.
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| 169,634 or 71.2% of Adults 18 or older who Listened to WIL-FM in the past 7 days use Ad-Supported

Social Media for an average of 117.6 minutes every day representing 21.% of all time spent daily
with Ad-Supported Digital Media.
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[ 115,150 or 72.3% of Adults 18 or older who Listened to WXOS-FM in the past 7 days use Ad-
Supported Social Media for an average of 140.5 minutes every day representing 24.3% of all time
spent daily with Ad-Supported Digital Media.
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| 340,775 or 76.6% of Adults 18 or older who Listened to KSHE-FM in the past 7 days use Ad-
Supported Facebook for an average of 48.3 minutes every day representing 38.6% of all time spent
daily with Ad-Supported Social Media.
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| 341,940 or 75.5% of Adults 18 or older who Listened to WARH-FM in the past 7 days use Ad-
Supported Facebook for an average of 55.9 minutes every day representing 38.2% of all time spent
daily with Ad-Supported Social Media.
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| 169,634 or 71.2% of Adults 18 or older who Listened to WIL-FM in the past 7 days use Ad-Supported
Facebook for an average of 46.2 minutes every day representing 39.3% of all time spent daily with
Ad-Supported Social Media.
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| 115,150 or 72.3% of Adults 18 or older who Listened to WXOS-FM in the past 7 days use Ad-
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105.7 THe 212,558 or 76.2% of Adults 18 or older who Listened to KPNT-FM in the past 7 days use Ad-
Supported Facebook for an average of 52.9 minutes every day representing 39.6% of all time spent

P@INT daily with Ad-Supported Social Media.
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340,775 or 76.6% of Adults 18 or older who Listened to KSHE-FM in the past 7 days use Ad-
Supported Facebook for an average of 48.3 minutes every day representing 38.6% of all time spent

daily with Ad-Supported Social Media.
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341,940 or 75.5% of Adults 18 or older who Listened to WARH-FM in the past 7 days use Ad-
Supported Facebook for an average of 55.9 minutes every day representing 38.2% of all time spent
daily with Ad-Supported Social Media.
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169,634 or 71.2% of Adults 18 or older who Listened to WIL-FM in the past 7 days use Ad-Supported
Facebook for an average of 46.2 minutes every day representing 39.3% of all time spent daily with

Ad-Supported Social Media.
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T S— = 115,150 or 72.3% of Adults 18 or older who Listened to WXOS-FM in the past 7 days use Ad-
1 1 ==. ' . Supported Facebook for an average of 55.4 minutes every day representing 39.4% of all time spent
Snoorts Talk For St. Louis daily with Ad-Supported Social Media.

Weekly

. Avg. Hours+Minutes/day with Ad-Supported
Reach% 72.3% /3:4%

Social Media: Adults 18 or older

"Share of Ad-Supported Social Media"

= R

who Listened to WXOS-FM ST. LOUIS
in the past 7 days

% of Weekly
Time Spent wi 44.5%
Ad-Supported
Social Media:
37.9%

35.3%

29.4% 30:4% 29.6%

27.6%
25.5%

22.0%

23.5%

5.6%

19.7% 19.5%

16.8% 15.8%

37,507 121,406 35067 592,958 26,829 420,381 13,384 340,765
Blogs/Message Reddit Snapchat Pinterest

Weekly
Total
Persons

Reached: 75,150 1,579,456

Average Facebook
Daily Minutes

9.7

26.4%
I 534

42,010 636,515
Linkedin

3.9%
40,578 423 680

62,058 958,537 ),
Instagram YouTube Video

Using Ad-Supported Boards (read

60,353 760,492

46,877 655,193
TikTok

® who Listened to WXOS-FM in the past 7 days M ST. LOUIS

ST. LOUIS Metro Scarborough R2 2026: Aug25-Aug26 Qual Intab 131 ST. LOUIS Metro Scarborough R2 2026: Aug25-Aug26 Qual Intab 1,754 E
-

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

for Anything _ =

Radio Stations: WXOS-FM



105.7 THE

POINT

EVERYTHING ALTERNATIVE

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 17,842;
Local Radio: 17,502; Social Media: 14,496; Non-Prem. Cable: 6,766; Local TV: 5,930
reaching Adults 18 or older who Listened to KPNT-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 29,654,
Local Radio: 27,794; Social Media: 22,374; Non-Prem. Cable: 10,459; Local TV: 9,918
reaching Adults 18 or older who Listened to KSHE-FM in the past 7 days.
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| M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 29,040; All Other
Digital Media: 26,183; Social Media: 20,478; Non-Prem. Cable: 9,153; Local TV: 8,228
reaching Adults 18 or older who Listened to WARH-FM in the past 7 days.
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Digital Media: 13,400; Social Media: 8,853; Non-Prem. Cable: 5,270; Local TV: 4,957
reaching Adults 18 or older who Listened to WIL-FM in the past 7 days.

Local Radio: 14,976; All Other
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101510
Sports Talk For St. Louis

M-F 6a-7p Avg. Available Impressions per 15-min. are... Local Radio: 9,888; All Other Digital

Media: 8,184; Social Media: 6,345; Non-Prem. Cable: 3,418; Local TV: 3,059 reaching

Adults 18 or older who Listened to WXOS-FM in the past 7 days.

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH) (Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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105.7 THE

POINT

EVERYTHING ALTERNATIVE

257,892 or 92.5% of Adults 18 or older who Listened to KPNT-FM in the past 7 days spend an
average of 59.4 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 62.5 minutes/day.

Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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413,937 or 93.% of Adults 18 or older who Listened to KSHE-FM in the past 7 days spend an average
of 76.5 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
Out-of-Home for an average of 50. minutes/day.

Top-13 Out-of Home Media (Persons & % Reach): Adu Its 18 or older
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424,687 or 93.8% of Adults 18 or older who Listened to WARH-FM in the past 7 days spend an
average of 69.3 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 55.5 minutes/day.

Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or older
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NEW COUNTRY TOR THESTL

220,539 or 92.5% of Adults 18 or older who Listened to WIL-FM in the past 7 days spend an average
of 86.6 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio Stations
Out-of-Home for an average of 56.7 minutes/day.

Top-13 Out-of Home Media (Persons & % Reach): Adu Its 18 or older
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101510
Sports Talk For St. Louis

151,161 or 94.9% of Adults 18 or older who Listened to WXOS-FM in the past 7 days spend an
average of 69.4 minutes per day driving, seeing Billboards and Signs. 83.6% Listen to Local Radio
Stations Out-of-Home for an average of 60. minutes/day.

Top-13 Out-of Home Media (Persons & % Reach): Adults 18 or older
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105.7 THe 257,892 or 92.5% of Adults 18 or older who Listened to KPNT-FM in the past 7 days spend an average of
PﬁINT 59.4 minutes per day driving, seeing Billboards and Signs representing 33.6% of all Time Spent with Ad-
EVERYTHING ALTERNATIVE Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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413,937 or 93.% of Adults 18 or older who Listened to KSHE-FM in the past 7 days spend an average of

76.5 minutes per day driving, seeing Billboards and Signs representing 42.7% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

. Out-of-Home Media: Adults 18 or older
o A "Share of Ad-Supported OOH Media"
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424,687 or 93.8% of Adults 18 or older who Listened to WARH-FM in the past 7 days spend an average of
69.3 minutes per day driving, seeing Billboards and Signs representing 39.3% of all Time Spent with Ad-
Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older

o A "Share of Ad-Supported OOH Media"

05.8% RS e e
-

83.6% who Listened to WARH-FM ST. LOUIS
in the past 7 days

74.5%
66.2%

35.7% 34.1%

30.3% 31.6%

17.9% 18.8%

7.0% 7.5%

5.9%  4.7%

OOH Media:
—m————

Weekly
Total
Persons
Reached:

4.0%

2,076

1 264,632

Billboards é ng%'zsl

g

stadiums & .Fllgenas

Average (Weekly Drivers) CIties, Downtown Stations/Convemence
Daily Minutes Stores

with Ad-Supported

AR/FM ngﬁizés” Walking in ﬁ'ﬁﬂf Grocery szwmr;sm

m who Listened to WARH-FM in the past 7 days m ST. LOUIS
ST. LOUIS Metro Scarborough R2 2026: Aug25-Aug26 Qual Intab 344 ST. LOUIS Metro Scarborough R2 2026: Aug25-Aug26 Qual Intab 1,754 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. soeﬁ_ for Anything _ «©

Radio Stations: WARH-FM



A 9% 220,539 or 92.5% of Adults 18 or older who Listened to WIL-FM in the past 7 days spend an average of

86.6 minutes per day driving, seeing Billboards and Signs representing 45.5% of all Time Spent with Ad-
ST T Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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101 R das E—" 151,161 or 94.9% of Adults 18 or older who Listened to WXOS-FM in the past 7 days spend an average of
==' . ' 69.4 minutes per day driving, seeing Billboards and Signs representing 39.1% of all Time Spent with Ad-
snﬂm Talk For St. Louis Supported Out-of-Home Media

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
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257,892 or 92.5% of Adults 18 or older who Listened to KPNT-FM in the past 7 days spend an
average of 59.4 minutes per day driving an average of 34.5 miles each day and are 49.5% more likely
to use Page Avenue than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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413,937 or 93.% of Adults 18 or older who Listened to KSHE-FM in the past 7 days spend an average
of 76.5 minutes per day driving an average of 44.5 miles each day and are 74.% more likely to use
Poplar Street Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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4.14%
63385 5_ 1.51%
F 3.95%
62204 0.82%
62292 [T — 3.15%
63301 om0
63070 o
63010 2.31%
2.22%
63123 40,016 1.86%
62294 0.49% 2T
63026 P 1a2%
1.99%
63116 b4 S
. BfEE
s B -
6 1.81% £\
63146 2.07% i & 8
63033 P o o
62236 Il!!! 0.75% 1%
csses Pl -
1.72%
63304 P
F 1.64%
63050 14,649 0.68%
m 1.60%
63044 0.78%
1.49%
63303 44,984 2.09%
g 1.49%
63129 o
3376 e — .55
1.37%
63031 40,459 1.88%
63051 O o
. 1.35%
62269 Lao%
63144 1.34%

0.57%

Radio Stations: KSHE-FM

Top-26 Employment Zip Codes: Adults 18 or older
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424,687 or 93.8% of Adults 18 or older who Listened to WARH-FM in the past 7 days spend an
average of 69.3 minutes per day driving an average of 40.4 miles each day and are 62.5% more likely
to use Stan Musial Veterans Memorial Bridge than the Metro avera
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220,539 or 92.5% of Adults 18 or older who Listened to WIL-FM in the past 7 days spend an average
of 86.6 minutes per day driving an average of 50.4 miles each day and are 94.5% more likely to use
Stan Musial Veterans Memorial Bridge than the Metro averag

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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1"' ) A— — 151,161 or 94.9% of Adults 18 or older who Listened to WXOS-FM in the past 7 days spend an
==. . ' average of 69.4 minutes per day driving an average of 40.4 miles each day and are 105.% more likely
Sports Talk For St. Loui.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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 who Listened to KPNT-FM in the past 7 days

who Listened to KPNT-FM in the

78,359 or 28.1% of Adults 18 or older who Listened to KPNT-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.9 minutes every day representing 28.2% of all time
spent daily with All forms of Print Media.
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New York Times (Sunday)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Books

ST. LOUIS Metro

Toto persons:

A
P il

2.0%
2.2%

(72 |
P 00X

= who Listened to KPNT-FM in the past 7 days
Scarborough R2 2026: Aug25-Aug26

who Listened to KPNT-FM in

Avg. Hours+Minutes/day with Ad- dubis
Supported Print Media: Adults 18 or olderm

the past 7 days

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

New York Times
{Sunday)
138

Local Daily
Newspaper(s)
(Sunday)
122

New York Times
{Daily+Sunday)
1.0

Wall street Journal (Daily)
10.5

Local Daity
Newspaper(s)
(Daily+Sunday) | Magazines
89 89

Local Daily
Newspaper(s) New York Times
(Daily {Daily)
8.6 8.2

Direct Mail Advertising (excluding
Catalogs)
16

Local Daily
Newspaper(s)
(Sunday)
123

New York Times
(sunday)
119

New York Times
[Daily+Sunday)
9.6

Wall Street Journal
lﬂaﬂv)

Magazines
83

Local Daily Newspaper(s)

(Daily
84

New York Times (Daily)

7.2

Local Daily
Newspaper(s)
(Daily+Sunday)
89

Direct Mail
Advertising
{excluding
Catalogs)
7.6

|ST. LOUIS
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146,231 or 32.9% of Adults 18 or older who Listened to KSHE-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing 28.2% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (exdluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) {Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

‘Wall Street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

”—
-

Cao | cex
Nzsr | oo mae

mm
3%

» who Listened to KSHE-FM in the past 7 days

who Listened to KSHEFM in the

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

ST. LOUIS
past 7 days

Local Daily Newspaper(s)
(Sunday)
12.2

USA Today (Daily)
8.0

Local Daily
Newspaper(s) New York Times
New York Times (Daily (Daily)
(Daity+Sunday) 79 7.8

Magazines

Advertis 71
‘Wall Street Journal {excluding
(Daily) Catalogs)

104 28

Local Daily
Newspaper(s)
(Sunday)

Catalo.., 123

Local Daily

Newspapers)
(Daity+Sunday) USA Today {Daily)

New York Times o e

{Sunday)
119

Local Daily

. Newspaper(s) (Daily  Magazines
New York Times 8.4 83

(Daily+Sunday}
9.6

Direct Mail Catalogs
Advertising 3.4
Wall Sueet Journal {excluding New York
(Daily) Catalogs) Times (Daily)
9.4 7.6 72

Al Local
Weekl...

W ST. LOUIS

= who Listened to KSHE-FM in the past 7 days

m ST, LOUIS

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

Books

ST. LOUIS Metro

Totof persans:

m
P i 3%

2.2%

P 00

® who Listened to KSHE-FM in the past 7 days
Scarborough R2 2026: Aug25-Aug26

who Listened to KSHE-FM in

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

oo
%
P
&%

Vi

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or olderm

the past 7 days

EWST. LOUIS
Qual Intab 358
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New York Times 104 104 8.6

{Sunday)
13.0

Local Daily
Newspaper(s)
(Sunday)
122

Local Daily
Hewspaper(s)
(Daity+Sunday)

New York Times.
(Daily+Sunday)

Wall Street Joumnal -
(Daily) Local Daily
Newspaper(s)
(Sunday)
123

New York Times (Daily)
7.8

Local Daily Mewspaper({s} | Direct Mail Advertising Magazine New York Times
{Daily (excluding Catalogs) s (sunday)
7.9 7.8 7.1 119

Local Daily
New York Times ‘Wall Street Journal Newspaper(s)
[Daily+Sunday) ll)auly) (Daily+Sunday)
9.6 89

Direct Mail
Advertising
{excluding
Magazines Catalogs)
83 7.6

Local Daily Newspaper(s)
(Daity New York Times (Daily)
84 72

= who Listened to KSHE-FM in the past 7 days

Radio Stations: KSHE-FM

= ST. LOUIS

soefa.ai

for Anything ;

® Share of Everything



95,216 or 21.% of Adults 18 or older who Listened to WARH-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day representing 27.1% of all time
spent daily with All forms of Print Media.

Direct Mail Advertising (exdluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) {Sunday)

Books

New York Times (Daily)

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

New York Times (Daily+Sunday)
‘Wall Street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

All Local Weekly Newspapers

s m- 238, S r——
past 7 days
Catalogs 3%

New York Times
L) USA Today (Daily)
107 9.6

Local Daily
Newspaper(s) (Sunday)
11.9

New York Times
Wall Street Journal Newspapeils) (Daily)
(Daity) 8.3
10.8 B8
Direct Mail

Advertising
(excluding Catalogs)
Local Daily

1.7
Newspaper(s)

(Daily
27 Catalo.

Local Daity
Newspaper(s)
(Sunday)
12.3

Magazines

Local Daily

Newspapers)
(Daity+Sunday) USA Today {Daily)
89 88

New York Times
{Sunday)

119

Local Daily
Newspaper(s) (Daily ~ Magazines
8.4

New York Ti
ew York Times i

(Daily+Sunday}
9.6

Direct Mail Catalogs
Advertising 3.4
Wall Sueet Journal {excluding New York
(Daily) Catalogs) Times (Daily)
9.4 7.6 72

Al Local
Weekl...

#uwho Listened to WARH-FM in the past 7 days

EST. LOUIS

» who Listened to WARH-FM in the past 7 days

u ST. LOUIS

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Totof persans:

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)
Wall Street Journal (Daily) 416
Avg. Hours+Minutes/day with Ad- -

New York Times (Sunday) Supported Print Media: Adults 18 or older m

USA Today (Daily)

All Local Weekly Newspapers

New York Times
{Sunday)
132

Local Daily
Newspaper(s)
(Sunday)
119

Local Daity
Newspaper(s)
(Daily+Sunday) Local Daily
8.8 Newspaper(s)
- (Sunday)
123

Wall Street Journal (Daily)
10.8

USA Today (Daily)
96

Magazines
10.8

Local Daily Newspaper(s)
(Daily .
87 Direct
Mail
Advertisi
ng
{excludin
New York Times
{(Sunday)

[
Catalogs)
83 1.7 119

New York Times {Daily)

Local Daily
New York Times ‘Wall Street Journal Newspaper(s)
[Daily+Sunday) ll)auly) (Daily+Sunday)
9.6 89

Direct Mail
Advertising
{excluding
Magazines Catalogs)
83 7.6

Local Daily Newspaper(s)
(Daity New York Times (Daily)
84 72

Catalogs who Listened to WARH-FM in
the past 7 days
Books
= who Listened to WARH-FM in the past 7 days W ST.LOUIS
ST. LouIs Metro Scarborough R2 2026: Aug25-Aug26 Qual Intab 344
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77,274 or 32.4% of Adults 18 or older who Listened to WIL-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 34.6% of all time
spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (exdluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) {Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

‘Wall Street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

mu”s 5%
T ™2 2%

u who Listened to WIL-FM in the past 7 days

who Listened to WIL-FM in the

o}
e
e
e
P
5%
m

20.8%

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

past 7 days

Local Daily
Newspaper(s)
(Sunday)
12.4

USA Today (Daily)
9.6

Local Daily
Newspaper(s) (Daily
9.0

New York Times
(Daily+Sunday)

Direct Mail

Magazines
83

Wall Sureet
Journal (Daily)
7.8

logs
2.8

Local Daity
Newspaper(s)
(Sunday)
12.3

New York Times

New York Times
(Daily+Sunday}

Wall Street Journal

Local Daily

Newspapers)
(Daity+Sunday) USA Today {Daily)

[t ) 89 8.8
119

Local Daily
Newspaper(s) (Daily ~ Magazines
8.4

83
9.6

Direct Mail Catalogs

Advertising 3.4

{excluding New York

(Daily) Catalogs) Times (Daily)
9.4 7.6 72

Al Local
Weekl...

u ST. LOUIS

= who Listened to WIL-FM in the past 7 days

u ST. LOUIS

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

All Local Weekly Newspapers

Magazines

Catalogs

Books

ST. LOUIS Metro

Total persans:

®who Listened to WIL-FM in the past 7 days
Scarborough R2 2026: Aug25-Aug26

who Listened to WIL-FM in the

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Avg. Hours+Minutes/day with Ad- dubis
Supported Print Media: Adults 18 or olderm

past 7 days

0.0%

Local Daily
Newspaper(s)
(Sunday)
124

New York Times

(Sunday)
10,0

Local Daily Newspaper(s)
{Daily+Sunday)
9.2

Local Daily Newspaper(s)
h

New York Times
(Daily+Sunday)
83

Direct Mail Advertising
{excluding Catalogs)
8.2

Wall Street Journal {Daily)
18

Magazines

New
York
Times
ity)
6.5

Local Daily
Newspaper(s)
(Sunday)
123

New York Times
(sunday)
119

Local Daily
New York Times ‘Wall Street Journal Newspaper(s)
[Daily+Sunday) ll)auly) (Daily+Sunday)
9.6 89

Direct Mail
Advertising
{excluding
Magazines Catalogs)
83 7.6

Local Daily Newspaper(s)
(Daity New York Times (Daily)
84 72

=ST. LOUIS
Qual Intab 191
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37,147 or 23.3% of Adults 18 or older who Listened to WXOS-FM in the past 7 days read Local Daily
Newspaper(s) (Daily+Sunday) for an average of 13.7 minutes every day representing 35.4% of all
time spent daily with All forms of Print Media.

Avg. Week All Print Med;a (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg Minutes/day Spent): Adults 18 or older

Direct Mail Advertising (exdluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) {Sunday)
Books

New York Times (Daily)

New York Times (Daily+Sunday)

‘Wall Street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

m_m.
_xr.

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

m - 2%
s | gk

# who Listened to WXOS-FM in the past 7 days

who Listened to WXOS-FM in the
past 7 days

W ST. LOUIS

Local Daily
Newspaper(s)
(Daily
12.7

New York Times
(Daily+Sunday)

. 15.8
Local Daily

Newspaper(s)
(Sunday)
192

Wall Street

Magazines Journal (Daily)

USA Today
(Daily)
9.4

(excluding
Catalogs)
7.6

New York Times (Daily)
136

Local Daily

News s) (Daih
New York Times Ew‘nd[;:;{‘) i)

(Daily+Sunday}
9.6

numMuu

Local Daity
Newspaper(s)
(Sunday)
12.3

Wall Street Journal
(Daily)
9.4

{excluding
Catalogs)
7.6

USA Today (Daily)
88

Magazines
83

Catalogs
3.4

New York
Times (Daily)
7.2 Weekl.

Al Local

» who Listened to WXOS-FM in the past 7 days

m ST. LOUIS

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Sunday)

New York Times (Daily)

New York Times (Daily+Sunday)

Wall Street Journal (Daily)

New York Times (Sunday)

USA Today (Daily)

All Local Weekly Newspapers
Magazines

Catalogs

Books

ST. LouIS Metro

Totof persans:

who Listened to WXOS+M in ST. LouIs
the past 7 days
= who Listened to WXOS-FM in the past 7 days WST. LOUIS
Scarborough R2 2026: Aug25-Aug26 Qual Intab
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Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or olderm
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4156

Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Dailty
Newspaper(s)
(Daily+Sunday)
13.7

New York Times
(Daily)
136

Local Daily
Newspaper(s) (Sunday)
19.2

Wall Street
Journal (Daily)
116

USA Today
(Daily)

% 94
Lacal Daily
Newspaper(s
) (Daity
12.7

New York Times
{sunday)
18.0

Direct Mail Advertising (excluding
Caalogs)...

Magazines
124

New York Times
[Daily+Sunday)
9.6

‘Wall Street Journal

Local Daily 'D""")

Newspaper(s)
(Sunday)
123

Magazines
83

New York Times
(sunday)
119

Local Daily Newspaper(s)
(Daity
84 72

Local Daily
Newspaper(s)
(Daity+Sunday)
89

Direct Mail
Advertising
{excluding
Catalogs)
7.6

New York Times (Daily)

= who Listened to WXOS-FM in the past 7 days

Radio Stations: WXOS-FM
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EVERYTHING ALTERNATIVE

Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Video Streaming Services

Cable TV Networks

"Advertising Actions"

P18+ who Listened to KPNT-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

931,057 43.3%
829,474 38.5%

688,127 32.0%

576,896 26.8%

461,607 21.5% |

391,494 18.2%

Local AM/FM Radio

408,968 19.0%

Local Broadcast TV
Billboards

Audio Streaming Services
Podcasts

Newspapers

414,271 19.3%

286,677 13.3%

271,735 12.6%
: ST. LOUIS
328,057 15.2%

296,083 13.8%
m P18+ who Listened to KPNT-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media

Direct Mail

Websites

Video Streaming Services
Broadcast, Cable, & Sat TV

Cable TV Networks

"Advertising Actions"

P18+ who Listened to KSHE-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

931,057 43.3%
688,127 32.0%

829,474 ;3&5%

461,607 21.5%

576,896 és.s%

391,494 18.2%

Local AM/FM Radio

408,968 19.0%

Local Broadcast TV
Billboards

Audio Streaming Services
Newspapers

Podcasts

414,271 19.3%

286,677 13.3%

271,735 12.6%
ST. LOUIS
296,083 13.8%

328,057 15.2%
m P18+ who Listened to KSHE-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Cable TV Networks

Local Broadcast TV

"Advertising Actions"

P18+ who Listened to WARH-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

931,057 43.3%
829,474 38.5%

688,127 3.0

576,396 26.8%

391,494 18.2%

414,271 19.3%

Local AM/FM Radio

408,968 19.0%

Video Streaming Services
Audio Streaming Services
Podcasts

Newspapers

Billboards

461,607 21.5%

271,735 12.6%

328,057 15.2%
ST. LOUIS
296,083 13.8%

286,677 13.3%
m P18+ who Listened to WARH-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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NEW COUNTRY FUR THE STL

Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Cable TV Networks

Local Broadcast TV

Video Streaming Services

"Advertising Actions"

P18+ who Listened to WIL-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

931,057 43.3%
829,474 38.5%
688,127 32.0%

576,896 26.8%

391,494 18.2%

414,271 19.3%

461,607 21.5%

Local AM/FM Radio

408,968 19.0%

Audio Streaming Services
Newspapers
Podcasts

Billboards

271,735 12.6%

296,083 13.8%
ST. LOUIS
328,057 15.2%

286,677 13.3%
m P18+ who Listened to WIL-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Websites

Social Media

Broadcast, Cable, & Sat TV
Direct Mail

Cable TV Networks

Local Broadcast TV

"Advertising Actions"

P18+ who Listened to WXOS-FM in the past 7 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

829,474 : 38.5%

é31,057 . 43.3%
5.7.6,896 26.8%

688.127 32.0%

391,494 18.2%

414,271 19.3%

Local AM/FM Radio

408,968 19.0%

Video Streaming Services
Podcasts

Billboards

Newspapers

Audio Streaming Services

461,607 21.5%

328,057 15.2%

286,677 13.3%

296,083 13.8% ST. LOUIS

271,735 12.6%
m P18+ who Listened to WXOS-FM in the past 7 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ ST. LOUIS AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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